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Relationship Management in The Official
Portals of the Governments of Emirates and
Qatar .The Comparative Approach Was used
Using The Tool of Analyzing The Qualitative
Content to See The Extent to Which The
Official Portals of Emirates and Qatar
Employ Artificial Intelligence Techniques in
Customer Relationship Management And The
Similarities and Differences Between Them
According to The Theory of Automatic Social
Presence And The Theory of Dialogue
Communication <The Research Reached to a
Set of Findings <The Most Important of
Which is The Importance of Chatbot
Technology in  Customer Relationship
Management <Because of Its Importance in
Strengthening  The Relationship  With
Customers <And Make Him Feel That he is
Talking With a Person And Not With a
Machine.
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