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MEDILA ECONOMICS AND
ENTREPRENEURSHIP:

The American media and
Communication Industry as a
Model
Analytical study of the annual
financial reports of Disney,
Comcast and Warner
corporations

2018-2022
ABSTRACT

This study aims to introduce the leadership
of the media industry, and the most
prominent communication and media
institutions in the United States of America.
Furthermore, it aims to reveal the revenues
of the communication and media industry
and its economic components, by subjecting
an intentional sample of the annual
financial reports of the most prominent
American media conglomerates, namely;
Disney, Comcast, and Warner for study
and analysis to find out their revenues and
profits during the period 2018-2022. The
results concluded that the communication
and media industry in the United States is
the largest in the world, with a value of
investments amounting to 717 billion
dollars, which constitutes 6.9% of the gross
domestic product of the United States. The
results also indicate that the total revenues
of the three media groups amounted to
940.21 billion dollars during that period,
and achieved net profits amounting to
91.179 billion dollars.
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business models at newspapers in Britain's 66 cities." Journalism practice 4,
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